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In  order to understand the nature  of rhetoric, we  must explore the complexity of 
ethical  standards  in  discourse  and  recognize  the  difficulty  of  their  implementation, 
because ethics provides proper motives and goals in the selection and shaping of the oral 
discourse  (Baird,  1965).  Furthermore, whether or not we  conceive  rhetoric  as  moral 
determines our conclusion about the uses of this art, especially in the modern era.  The 
concept of Ethos, therefore, occupies a prominent position in the discussion of rhetorical 
practice.  The ethical  proof underwent certain  change during transition from  Greek to 
Roman  period, with  Aristotle  and Cicero as  representatives respectively, remained rela-
tively stable until after the Enlightment, then receives serious examination and revision in 
the  wake  of the electronic age, particularly in light of the influence of mass media.  In 
this paper, 1 examine the two seminal approaches to ethos, and a recent one to demon-
strate the changes as well as how those changes affect the conception of rhetoric. 
Ethics to the Greeks meant "the customs of a race"  (Baird, 1965, p.  95).  By defini-
tion, it “emphasizes the conventional rather than the idiosyncratic, the public rather than 
the private"  (Falloran, 1982, p. 60).  Therefore, to have ethos is to manifest the virtues 
valued by the culture to which one speaks.  Ethical issues generally focus on value judg-
ments concerning right or wrong, goodness and badness in human conduct, and conscious 
choice of means and ends.  Aristotle holds that the speaker has the ethical responsibility 
to move the listeners to a better society.  For Aristotle, the speaker's virtues are manifest-
ed  through  his  rhetorical  choices  in  arnvmg  at a  sound judgment or the best decision. 
The two are intricately related. 
However, it is  sometimes very difficult to draw a line between ethical motivation and 
pathetic appeals.  Martin  Luther King Jr. 's appeal to equality in “1 have a dream" speech, 
for  example, is  both ethical  and  emotional.  Another problem is  that audience cannot 
always  distinguish  between  the sincerity  of a speaker and his/her trained techniques of 
persuasion.  After all, what traits mark the speaker's morality?  The motives, the goals, 
the ideas, the social appeals, the character, or the result of the discourse?  Aristotle and 
Cicero approached these issues from different angles and with different emphases. Today, 
scholars of rhetoric are f 